The Jennings Hotel
Page 10

Elkhorn Media Group
Page 13

Ordnance Brewing
Page 18

NORTHEAST OREGON BUSINESS NEWS
Business, Ar t, Culture, Outdoors, Travel & Enter tainment

Volume 2 - Issue 4			
free

Serving Baker, Morrow, Umatilla, Union and Wallowa Counties

Free

JULY/AUG 2015

Wolf-Impacted
NEOHBA & Local Students
Counties Receive Complete Their First Home
Funds from ODA

Wolf in Northeast Oregon
-Oregon Fish and Wildlife-

The Oregon Department of Agriculture

has approved $81,300 in funding distributed to
nine counties east of the Cascade Mountains as
part of the Oregon Wolf Depredation Compensation and Financial Assistance County Block
Grant Program. Funds for 2015 have been
distributed for actual livestock losses or injuries
caused by wolves, for missing livestock above
the normal historical levels in areas of known
wolf activity, for proactive efforts to prevent
wolf and livestock interactions, and for county
wolf program implementation.
According to the Oregon Department
of Fish and Wildlife, Oregon’s wolf population
increased in both distribution and abundance in
2014. By December, Oregon’s minimum wolf
population was 77 wolves. Nine packs were documented and known wolf packs occurred in parts
of Baker, Jackson, Klamath, Umatilla, Union,
and Wallowa counties. In addition, six new pairs
of wolves were confirmed in Oregon; five within
the Eastern Wolf Management Zone and one
within the Western Wolf Management Zone.
Wallowa, Umatilla and Baker– three
counties experiencing the bulk of the state’s wolf
activity– have received $68,170, or approximately 84 percent of the money awarded for 2015.
The state has paid 100 percent of the
claims submitted to ODA tied to confirmed or
probable livestock losses due to wolves. Livestock owners worked with the Oregon Department of Fish and Wildlife (ODFW) to document
these losses. Payments are made on a reimbursement basis for depredations that occurred during

Wolf-impacted Counties

Continued on Page 5

		

By Lori Kimbel

F

rom breaking ground to a finish
product, students and contractors spent ten
months building the Fieldstone Crossing
#1, a three bedroom, two bathroom, custom
home.
“The most rewarding part of being
involved in this project was getting to see

how the house finally turned out,” said Emily Vandehey. “Throughout the year, our class
did a lot of smaller jobs that didn’t make
that big of a difference at the time, but really
had a huge impact on the final project. It
was also rewarding to know that through the
year of taking this class, I had gained plenty
of life long skills that will be handy in the
future.”

Student Home Continued on Page 11

Anderson Perry Marks
40th Year of Engineering
A

by Trish Yerges

nderson Perry and Associates at
1901 N. Fir Street in La Grande celebrates
its 40th year in business as a civil engineering, surveying and natural resources firm that
provides planning, design and construction
services to public and private clients.
Co-founders Steve Anderson and
Howard Perry began their partnership, forming Anderson Perry in April 1975. They had
a single-room office in Island City, and about
a year later, they relocated to their present site
in La Grande. From the beginning, their goal
was to simply to make an honest living and
raise their children with rural values in beautiful Northeast Oregon.
Their business ethics revolved around
hard work, efficiency, exceptional service
and steadfast relationships with community
partners. On this foundation, Anderson Perry
experienced a natural and progressive growth.

Anderson

Photo by Trish Yerges
Brad Baird, president and Andy Perry,
business relations director are two of the 16
Perry
Continued on Page 3 shareholders of Anderson Perry today.
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Announcing the Release of A Better Man, by Rick Steber
A Better Man:
The true story of one man’s
incredible journey
Dave Franke might have been content
to lead the life of a simple cowboy. But he believed in the American Dream, and he burned
with ambition to make his mark in the world.
He parlayed building a single house into
riding the crest of a building boom in Central
Oregon. He owned and operated the largest
construction company in the state, and his
childhood bride, Peggy, was with him every
step of the way. They called themselves Bonnie and Clyde. It was the two of them against
the world.
When the Great Recession hit, and

interest rates topped 24 percent, they lost everything they had worked so hard to accumulate. Peggy concentrated on raising their four
daughters; Dave turned to the bottle. Alcohol
became his demon, and that demon ruled his
life until one day, out on the broad sweep
of the desert, God and Satan had a fistfight
over his alcoholic soul. Dave, in a moment of
divine intervention, was forced to confront his
demon. The demon was strong. The battle of
opposing forces raged until Dave was about to
lose the one thing he valued most – Peggy’s
love – and then he was forced to make the
choice to turn his life around. This is a powerful story of profit and loss, of weakness and
of strength, a story of failure, and deliverance,
and redemption. This is the inspiring story of
one man’s incredible journey.
Popular award-winning author, Rick
Steber, has more than 40 titles under his belt

Let Summer 2015 Begin
It never fails. It seems like I am always writing these letters at

midnight, but until I am ready to go to print I just don’t know how I feel
about the current issue.
I find it so interesting that there are always great people to visit
with about their business adventures. Greg Hennes of the Jennings Hotel
was great to visit with. He has such great plans for the Jennings Hotel in
Joseph.
Of course there are some more serious issues to read about in this
issue including the start of fire season. It is that time of year when we
all need to be a little more careful with our campfires, bar-b-ques and all
outdoor activity.
Don’t forget to take some time to cool off, and if your idea of fun
is sitting down with a good book, my friends Rick Steber has written another great books, this one is about some current Oregon history that you
might find interesting.
Thanks you for picking up this issue of Northeast Oregon Business News. I hope you enjoy reading it as much as I enjoy bringing it to
you.

and sales of over
a million books.
Rick is the only
Oregon author to
have won the prestigious Western
Writers of America Spur Award
– Best Western
Novel. He is a
keen observer
of the changing
American West
and he articulates
these changes in
prose that are boldly descriptive, invigorating
and creative.
www.ricksteber.com
187 pages

Retail price $15

Eastern Oregon University
Small Business
Development Center
1607 Gekeler Lane, Rm 148
La Grande, OR 97850
Phone: (541) 962-1532
Email: eousbdc@gmail.com

Enjoy your summer.
Sincerely,
			Lori

I spent my day with the Stella Rose Gang as they robbed the Eagle Cap
Excursion Train, an annual tradition for the Elgin Stampeders.

www.neobn.com
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Anderson Perry Marks 40th
Year of Engineering Continued From Page 1:
Clients, who once had to seek engineering services from firms in Boise
and Portland now had a quality option
closer to home.
Since those early beginnings, a
branch office opened in Walla Walla,
and today a total of 72 employees
work at the La Grande and Walla
Walla offices. With the passage of
time, technology also advanced, tools
improved, services were expanded and
a transition to new ownership took
place.
“We’d like to think our quality and level of service have kept
us viable,” said Brad Baird, current
president. “We try to be very responsive to our clients and remain relationship-based, not project-based.”
As a result, Anderson Perry has
grown a lot between 2000 and 2008.
Baird, who received his bachelor and
masters degrees from Portland State,
joined the firm in 2007. A year later,
he became the third president following Steve Anderson (1975-2000) and
Howard Perry (2000-2007).
“I’m very humbled to have that
position after our founders started this
business and laid such a great foundation,” said Baird.
Anderson Perry is currently
owned and operated by 16 working
shareholders and 5 of them are in
management positions. Among the
latter are Andy Perry, business relations director and Howard Perry’s son.
He returned to this area after graduating from Brigham Young University,
where he earned a computer science
degree with an emphasis in marketing
and business development.
“Dad’s legacy gave me a great
opportunity to bring my family back
here to live,” said Perry. “Today, I
have a son who is a senior in high
school and twins who are sophomores.”
Anderson Perry has retained
devoted employees. Howard Perry,
for example, still puts in part-time
hours at the office, and there’s a number of active employees who have 35
to 38 years in with the company. Then
there are new employees like two recently hired college graduates who had
grown up in Elgin and Wallowa.
“It is always a satisfying feeling when we can offer a job to a young
man or woman who wants to come
back to our region to raise their family,” said Baird.
The successes of Anderson
Perry can be measured in their projects and in their relationships. One
glance at their business library reveals

www.neobn.com

shelves full of past project documents,
evidence of commitment and intent to
offer long-term support to their clients.
As for business relationships,
they are currently city engineers for
Cove, Enterprise, La Grande, Wallowa, Arlington, Boardman, Pilot
Rock, Rufus, Condon, Vale, Athena,
Weston, Echo, Stanfield and very recently Hermiston.
“In addition to those, we’ve
worked with North Powder, Baker
City, Ontario, Lostine, Joseph, Milton-Freewater and Prineville,” said
Andy Perry. “We compete with engineering firms in Portland, Central
Oregon, the Tri-Cities and Boise. We
are able to be competitive because our
prices are about 10 to 15 percent less
than other companies.”
Their scope of business encompasses Northeast Oregon to the
Cascade Locks to Prineville and south
to Malheur County. In June, Anderson
Perry expanded their operations by
opening an office in Prineville in order
to better serve and support existing
customers and upcoming projects in
Central Oregon.
Baird said that among all the
projects that AP has been involved
with, he is most proud of the wetland
wastewater disposal system projects in
La Grande, Athena and soon to come,
Prineville.
“La Grande’s was the first
wetland to be used and fully permitted
for the disposal of treated wastewater,”
said Baird. “We restored it, and made
the wetland significantly improved.
That project was completed in 2001.”
In 2010, Anderson Perry also
assisted the City of Athena in planning
its construction of a wetland system to
dispose of treated wastewater—again,
another successful, green project.
“Prineville’s wetland system
has been designed,” said Baird, “and
will go out to bid later this year and be
constructed from late 2015 to 2017, a
large 2-year project.”
Finding the best solutions for
their clients has always been a primary
focus for Anderson Perry, and if they
can employ innovative engineering
ideas that improve the environment
and quality of life at the same time—
well, that brings Anderson Perry
employees the greatest satisfaction.
“We are extremely thankful
for all the cities we serve,” said Baird.
“Having their business helps us to
keep these family wage jobs,” said
Baird. “They are the basis for our existence.”

Boardman
Operations Center
Construction to Begin

Because of ongoing expansion in the Boardman

area, Umatilla Electric Cooperative will soon begin building
a 23,970-square-foot Operations Center off Columbia Avenue, next to the Port of Morrow.
When completed in mid-2016, our response times
will improve, and members may take advantage of a greater
range of on-site services and conveniences.
Archibald Little Dillman Architects of Richland,
Wash., has designed the building. The shop/warehouse will
be 12,625 square feet, and business office will be 11,345
square feet.
What is the project schedule?
Construction is scheduled to begin in early summer
2015 and finish in mid-2016.
What will the building include?
The complex will have space for five truck bays,
including room for two mobile substations. The bays will
be drive-through to avoid the need for backing up large
vehicles. Other spaces include warehouse, crew quarters,
dispatch, a large meeting room and outside storage for poles
and transformers. There will be a business lobby and offices, a drive-up window staffed during business hours, and a
drive-up kiosk for 24-hour payments.
Who will build the project and what is the cost?
The architects have estimated that site development
and construction costs for the six-acre site will be about $5.5
million. Construction bids will be opened in late April.
Will you add staff at Boardman?
A three-man line crew will be assigned to the Boardman Operations Center. No final decisions have been made
about other staffing levels at the new building complex.
Will energy efficiency measures be included in the
Boardman Operations Center?
Yes, we are evaluating the most appropriate high
efficiency heating and cooling options, as well as all-LED
lighting.
What will happen to UEC’s current business office in
Boardman?
Our business office at 203 E. Boardman Ave. will be
closed when the new building opens. We will continue to
own the building, and make it available for lease.
Will the new building complex raise electric rates?
The Boardman Operations Center will not increase
electric rates. Operating and fixed costs will be offset by increased revenue from load growth, as well as by efficiencies
of decreasing transportation expenses, reducing wait times
and increasing service availability.
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Wolf-impa c t e d Co unt i e s

C ontinu d from page 1

the previous grant cycle. Wallowa, Umatilla, and
Baker were the only counties filing claims with
ODA that experienced confirmed or probable
livestock losses in the 2014 cycle. These three
counties were awarded $7,200 in 2015 to compensate affected ranchers for those losses. Wallowa County received $3,930, Umatilla County
received $1,800 while Baker County received
$1,470 for compensation.
Of the total funding provided by the
block grants this year, $51,230– or 63 percent–
is going towards proactive, non-lethal efforts to
reduce conflicts between wolves and livestock.
County level advisory committees established by
the grant program’s legislation requested funds
to undertake proactive conflict deterrence efforts.
Historically, these deterrent techniques include
one or more of the following activities:
·
Reducing attractants– bone pile removal,
carcass disposal sites
·
Barriers– fencing, fladry, electrified fladry
·
Human presence– range riders, herders
·
Livestock protection dogs and other guarding animals
· Alarm or scare devices– Radio-Activated-Guard (RAG) device, other light and sound
making devices
·
Hazing or harassment of wolves– loud noises, spotlights, or other confrontation with wolves
·
Livestock management/husbandry changes–
changing pastures, night feeding, reduced calving
period, birthing earlier, changing herd structure
·
Experimental practices– bio-fencing, belling
cattle
·
Public outreach/education for ranchers
For 2015, ODA was again able to use
funds from a 2013 and 2014 wolf-livestock
demonstration grants awarded by US Fish and
Wildlife Service. For 2015, $3,600 of these federal funds were used for depredation losses and
$25,615 were used for non-lethal preventative
awards.
A total of $3,645 was awarded to six
counties to help with county implementation
costs.
The following is a list of the total awards
made by ODA to counties as part of the Oregon
Wolf Depredation Compensation and Financial
Assistance County Block Grant Program for the
2015 Grant Period:
· Wallowa, $24,905
·
Umatilla, $25,950
·
Baker, $17,315
·
Union, $3,000
·
Morrow, $6,375
·
Jefferson, $1,905
· Wheeler, $750
·
Crook, $650
·
Malheur, $450
The fund process remains available for
counties to address depredations that occur in the
future. In that event, livestock operators should
submit claims to their local county wolf advisory
committee.

www.neobn.com
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Ryan Carson, Treehouse Co-Founder
and CEO Receives an EY
Entrepreneur of the Year 2015 Award

EY today announced that Ryan

Carson, Co-Founder and CEO of Treehouse, an online technology school,
received the EY Entrepreneur Of The
Year® 2015 Award in the Emerging
category in the Pacific Northwest. The
award recognizes outstanding entrepreneurs who demonstrate excellence and
extraordinary success in such areas as
innovation, financial performance, and
personal commitment to their businesses
and communities. Carson was selected
by an independent panel of judges, and
the award was presented at a special gala
event at the Sheraton Seattle Hotel on
June 5th.
“Today’s recognition is an extreme honor and I am so proud to see our
founding mission in action,” said Ryan
Carson, Co-Founder and CEO of Treehouse. “I believe that education should
be affordable, accessible and relevant,
and started Treehouse to give students
new and viable paths toward career
success. Whether that be a high school
graduate just starting out or a mother
re-entering the workforce, we’ve taught
thousands of students the skills needed

to find success and achieve their dreams.
And this is just the beginning.”
Founded in 2011, Treehouse provides affordable technology education
by teaching students the skills needed
to succeed in the growing number of
well-paying technology and computer
science careers. A Treehouse account
costs $25 per month and helps students
become job-ready within six to 12
months, then the Treehouse Career Team
helps place them in a job. Additional
elements, including discussion forums,
badges and mobile apps, enhance the
learning experience while also creating a
community among students.
Now in its 29th year, the program
has honored the inspirational leadership of such entrepreneurs as Howard
Schultz of Starbucks Coffee Company,
Pierre Omidyar of eBay, Inc., and Mindy
Grossman of HSN. Recent US national
winners include Reid Hoffman and Jeff
Weiner of LinkedIn; Hamdi Ulukaya,
founder of Chobani; and 2014 winner
Dr. David Hung, President and CEO and
Chairman of Medivation.
As a Pacific Northwest award
winner, Carson is now eligible for consideration for the Entrepreneur Of The
Year 2015 national program. Award
winners in several national categories, as
well as the Entrepreneur Of The Year
National Overall Award winner, will be
announced at the annual awards gala in
Palm Springs, California, on November
14, 2015. The awards are the culminating event of the EY Strategic Growth
Forum®, the nation’s most prestigious
gathering of high-growth, market-leading
companies.
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Port of Arlington Completes Marina Upgrade Project
Arlington, Oregon

The Port of Arlington completes
Marina upgrade project and installs
new fuel dock. Port of Arlington Marina
is located in Arlington, Oregon, on the
Columbia River at river mile 241.3

P

ort of Arlington installs new fuel
dock at Port of Arlington Marina, Arlington
Oregon, located on the Columbia River at mile
241.3. The Port of Arlington can now serve
both diesel and non-ethanol gasoline to boaters.
The fuel dock project has been on the
Port’s books since 1978 when Leslie Grant
was president of the Port of Arlington. There
has been a huge void in the 100 mile stretch
of river between The Dalles and Umatilla that
had no fuel, often making boating journeys an
anxiety filled adventure. Over the years since
there have been many attempts at building a
fuel dock in Arlington. 			
The project has been at the top of
the project list for the US ARMY Corps, the
Oregon State Marine Board, and the Fish and
Wildlife Service too. In 2011, the Port began
conducting boater surveys showing the need
for a fuel dock. The survey results indicated
that 93% of transient boaters visiting the Port’s
marina needed either diesel or non-ethanol
gasoline. Additionally, 90% of the boaters
wanted shore power too. Yacht clubs up and
down the river supported the project along
with the City of Arlington, the Chamber of
Arlington and Gilliam County.
A fuel dock project would be a big
undertaking and requires the approval from
many state and federal agencies not to mention
the cost of building the facility itself. Finally,
in May of 2012, Janine Belleque, Grants and

Contracts coordinator for
Oregon State Marine Board,
thought the Port should apply
for a Boating Infrastructure
Grant. The Port’s Board
then led by President Tim
Wetherell concurred and told
Port Manager Peter Mitchell
to proceed with the application. The Port’s Board
of commissioners included
Tim Wetherell, Laura Pryor,
Duane Johnson, Dewey Kennedy and Ron Wilson. With
“Toy’z R Us” first boat to fill-up at Port of Arlington Marina
the Marine Board’s and Gilnon-ethanol, gasoline.
liam County’s assistance the
In addition the Port also installed
Port successfully won the BIG grant award.
18 new slips to the marina by adding three
Current Port President, Ron Wilson,
20’ and five 30’ fingers to their “B” and “C”
along with Commissioners Dewey Kennedy,
Laura Pryor, Susan Jones, and Aaron Fitzsim- docks along with a new pump out station. The
fingers were manufactured by Bellingham
mons unanimously approved awarding the
Marine and installed by Axis Crane. The fuel
construction contract to Anderson Environmental and Northwest Pump in October 2014. dock, gangway, power pedestals and dispenser
system were installed by Anderson EnvironThe awarding of the contract officially started
mental Contractors. The gangway was manthe project’s construction, nearly 2-1/2 years
ufactured by Topper Industries. Northwest
after the Port applied for State and Federal
Pump provided the Gilbarco fuel dispensers,
grants.
fuel tank and fuel system components. Keco,
Peter Mitchell, Arlington Port ManagInc. USA manufactured the new pump out staer, says “The role of the Marine Board in the
tion. Boyles Electric was the primary subconproject cannot be understated. The Oregon
tractor for the electrical components. Grand
State Marine Board has been an outstanding
Ronde Petroleum completed startup operations
and valuable partner in the project, without
and calibrations of the new Gilbarco dispenser
their assistance and support this project could
not have been attempted let alone completed.” equipment and Passport point of sale system.
The project was substantially completed on
Mitchell was the project’s manager.
May 19, 2015.
The project installed a new gangway,
The Port of Arlington’s fuel dock is
replacing two aging gangways, upgraded
open
Monday-Fridays,
8 a.m. – 5 p.m. and the
utilities to the transient moorage slips and
second Saturday of each month from 8 a.m. –
of course added a new fuel dispenser. The
noon. The Arlington Marina is located directdispensers provide diesel and high octane,
ly across the Columbia River from Roosevelt.

Oregon Farm Bureau Seeks Photos for 2016 Calendar

Oregon Farm Bureau invites the

public to submit photos for its 2016 Oregon’s
Bounty calendar.
The award-winning calendar celebrates
all aspects of Oregon agriculture: the products,
the people, the production, the landscape, the
enjoyment, anything that depicts the beauty,
technology, culture,
enjoyment, or tradition of family farming and
ranching.
“Spring is a great time to start looking
at Oregon agriculture for photo opportunities,”
said OFB Communications Director Anne

www.neobn.com

Marie Moss. “Tree orchards and flower fields
will bloom early this year, farmers markets
are starting, and there’s a lot of planting going
on.”
Horizontal-format, high-resolution
images – both close-ups and panoramic views
-- are needed of all types of agriculture in all
seasons. Subject ideas include the farmers
markets, close-ups of ag products or crops
in the field, planting and harvesting of crops,
panoramic scenes of
farmland, people enjoying agriculture or ag
products, farm animals, portraits of
farmers/ranchers, county fairs, on-farm festivals, and farming scenes from all seasons.
Photographers with images selected for
month pages in Oregon’s Bounty will receive
a photo credit in the 2016 calendar, copies of
the calendar, and a year of Farm Bureau membership.
The deadline for entries is September

15, 2015.
Photo specifications and contest rules
are attached, and are also available at
oregonfb.org/calendar.
Photographers do not need to be Farm
Bureau members to participate and there is
no limit to the number of photos that can be
submitted.
The state’s largest general farm organization, Oregon Farm Bureau is a grassroots,
nonpartisan, nonprofit organization representing the interests of the state’s family farmers
and ranchers in the public and policymaking
arenas. The calendar is sent to 60,000 Farm
Bureau members around the state and hundreds more are distributed throughout the year.
For more information or to request a
copy of the 2015 Oregon’s Bounty calendar,
contact Anne Marie Moss, OFB Communications Director, at annemarie@oregonfb.org,
503.399.1701.
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ODA Offers Advice on Plants, Pesticides, and Pollinators

W

hen President Obama released the
White House’s National Strategy to Promote
the Health of Honey Bees and Other Pollinators this spring, it sent a message to every
American, including all Oregonians.
“One of the things that is being
stressed is that government can’t do it all by
itself, we need the participation of homeowners, farmers, and other landowners,” says
Rose Kachadoorian, an entomologist with the
Oregon Department of Agriculture’s Pesticides
Program.
While the national strategy includes
funding for research as well as a directive
for the US Environmental Protection Agency
(EPA) to re-evaluate neonicotinoids, a special
class of pesticides, there is an urgency to educate ordinary citizens about their role in protecting pollinators. ODA’s Pesticides Program
has some timely advice as Oregon homeowners gear up for the balance of summer.
“Homeowners are encouraged to use
an integrated pest management approach in
dealing with pest issues,” says Kachadoorian.
“We don’t discourage anyone from using pesticide products, we just want everyone to be
smart about it. We think plants, pesticides, and
bees can co-exist.”
Steps can be taken to help pollinators
even before pesticides are considered. It starts
with the landscape and providing bee-friendly
plants in the yard. Since pollinators actively
seek flowering plants in bloom, extending the
blooming season is desirable.
“Actually, now is the perfect time of
year to go to your local garden center and buy
pollinator-friendly plants,” says Kachadoorian. “It’s good to have an array of plants that
bloom at different times of the year. Some
attract mostly native bumblebees, others bring
in honeybees. Many plants attract both.”
Doing some research ahead of the pur-

chase is helpful, with many websites
providing good information on which
plants are best for pollinators, including information on ODA’s pollinator
web page. Most garden centers are
also knowledgeable and can direct
homeowners to the ideal plants. There
is also good information on the labels
of the plants themselves, including the
timing of blooms.
Once the plants are purchased,
putting them into the ground should
be strategic. Dry conditions and an expected shortage of water in many parts of Oregon require using the resource wisely. Placing plants together that have the same water
requirements can be easier and more efficient
when it comes to watering. One of the components of nectar is water, so bee-friendly plants
need to be fairly well hydrated even during a
hot and dry summer.
When pesticides need to be used, it is
imperative that homeowners read and follow
the label.
“We say the best way to protect and
promote the health of pollinators is to make
sure they have plenty of food and water, and
that pesticides are used according to the label,”
says Kachadoorian.
EPA, which has the responsibility of
providing the language on pesticide labels, has
worked to clarify those labels, especially when
pollinators are concerned. Certain products
containing neonicotinoids are now required
to contain a bee advisory section. It includes
a bee icon that helps inform the user that the
product is a potential hazard to bees. The label
language prohibits the use of the pesticide
product when bees are foraging and plants are
in bloom. It also highlights the importance of
avoiding drift during application. This information is consistent with messages delivered
by ODA the past couple of years.
“We certainly advise homeowners not
to make an insecticide application to plants
that are in bloom because bees may come
visit those plants,” says Kachadoorian. “We
also tell people to avoid drift. You may be
making an application to a plant not in bloom,
but it’s right next to a plant that is in bloom.
Make sure the wind isn’t blowing towards the
blooming plant or that you aren’t using too
fine a spray. Maybe consider using a granular
product on the plant not in bloom.”
One challenge to homeowners is that
plants bloom at different times and some

bloom multiple times. Some product labels
may indicate no application can be made until
all the petals have dropped, which could force
homeowners to search for an alternative product.
“Overall, if people can hold off and
just wait until after bloom, that is the safest
way to go,” says Kachadoorian. “Pollinators are attracted to most flowering plants in
bloom.”
Oregon is at the beginning stages of
putting together a pollinator protection plan–
something a few other states are also doing.
ODA also recognized that specific neonicotinoids used on linden trees and other Tilia
species were associated with bee deaths the
past two years. As a result, four neonicotinoids
are now prohibited from being applied on Tilia
species regardless of application method or
timing.
ODA’s Pesticides Program has been
busy answering questions from the public on
pollinator protection, which reflects the great
interest Oregonians have in the topic. One
question had to do with clover in the lawn.
“Bees were foraging in the clover and
the homeowner wanted to know what to do,”
says Kachadoorian. “We recommend that
people leave clover in their lawn if they can.
It’s a great source of nectar and pollen for
bees. However, if the grass needs mowed, do it
when bees aren’t active– early morning or just
before dark.”
Another question came from someone
concerned about yellow jackets, which are
often mistaken for bees but are much more
aggressive.
“This homeowner noticed small
ground nesting bees on their property,” says
Kachadoorian. “It’s too soon to have a significant yellow jacket problem in most of Oregon.
We see adult populations increase later in the
summer and early fall. The ground nesting
bees we see now are usually gentle and tend to
nest in dry areas. A well irrigated lawn discourages them and they will move to another
location.”
The fact that these questions are being
asked shows that Oregonians want to protect
pollinators. The steps that can be taken to help
bees may be small, but collectively can make a
difference.
For more information, contact Rose
Kachadoorian at (503) 986-4651.

Cost Share Reimbursement Available for Oregon’s Certified Organic Growers
be received no later than October 31, 2015.
deadline. Applications must be received no
The Oregon Department of AgriAuthorized by the U.S. Farm Bill, the
later than October 31, 2015.

culture is accepting applications for partial
reimbursement for some of the costs paid
to become organically certified by a US Department of Agriculture accredited certifier
or renew such certification. Oregon growers,
processors, and handlers who are certified organic by USDA accredited certifiers are eligible
to receive 75 percent of their certification fees
reimbursed, up to a maximum of $750 per
certification or category of certification.
This reimbursement is also available
to Oregon growers, processors, and handlers
renewing their certification. Applications must

www.neobn.com

program is designed to assist growers, processors, and handlers of agricultural products
in obtaining certification under the national
organic guidelines. ODA has been allocated
$351,810 in reimbursement funds for eligible
costs paid during the period of October 1,
2014 through September 30, 2015, which will
be available on a first come, first serve basis
until all funds have been distributed. Eligible
growers, processors, and handlers are encouraged to apply as soon as possible to be assured
of receiving funds and to avoid missing the

An estimated 777 certified organic
growers, processors, and handlers in Oregon
are potentially eligible for partial reimbursement.
Information and application forms are
available online at <http://www.oregon.gov/
ODA/programs/MarketAccess/MACertification/Pages/OrganicCostShare.aspx>.
For more information, contact ODA’s
Marketing Program in Portland at (503) 8726600.
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Wallowa Lake Resort,
Joseph, Oregon Sold
by Crystal Investment
Property, LLC

Earth & Water Works buys
out Stoffel Brothers Drilling

nedy, President of Portland, Oregon-based Crystal
Investment Property, LLC, represented both the
Buyer and Seller in the sale and transfer of the
Wallowa Lake Resort in Joseph, Oregon. Final sale
price was $675,000.
Hotel Brokers International Crystal Investment Property, LLC, a member of Hotel Brokers
International, announced the successful sale of the
Wallowa Lake Resort in Joseph, Oregon. Crystal
Investment Property, LLC, a licensed Oregon State
broker, represented both parties in the sale. Joseph
P. Kennedy, President of CIP, worked closely with
the Seller and Buyer to negotiate a mutually acceptable sale. The final sale price was $675,000 with
the Buyer planning to continue the Seller’s exceptional management relationships with the property’s
vacation rentals.
Wallowa Lake Resort, Joseph, Oregon
The Wallowa Lake Resort sale included 3 owned
cabins plus management of an additional 8 cabins
adjacent to the sold parcel and 38 rental properties
ranging from quaint cabins to luxurious lakefront
homes. Located at 84681 Ponderosa Lane, the hotel
is steps from Wallowa Lake. The region, known as
the Swiss Alps of the Pacific Northwest, offers year
round recreational opportunities including cross
country skiing, hiking and fishing in numerous
lakes and streams.
Joseph Kennedy, President of Crystal
Investment Property said, “Wallowa Lake Resort
offered outstanding financials as well as a future
option to purchase additional cabins from the Seller. It required someone comfortable with the management of rental cabins under diverse ownership
as well as a keen understanding of the beauty and
appeal of the region. Our buyer is a local entrepreneur with a similar enterprise who was able to fold
operations into his existing business and was poised
to act swiftly, closing in time to meet the obligations for the start of the summer season!”
Crystal Investment Property, a premiere
hospitality investment advisory and brokerage company located in the Pacific Northwest, maintains the
most cutting-edge technological, online and social
media presence as well as a full range of traditional
and web-based marketing reaching local, regional,
national and international clientele. The firm’s core
services of hospitality asset acquisition/disposition
are supported by innovative and creative solutions
to maintain position as the most active and successful hotel broker in the region. Crystal Investment
Property represents the full spectrum of hospitality
real estate owners and their experience covers all
hospitality assets types, including: full service hotels, boutique hotels, select service hotels, limited
service hotels, as well as development projects, and
leasehold transactions. Crystal Investment Property
may be accessed online at www.crystalip.com.

Works, Inc., 1716 May Lane,
La Grande, announced that it
has purchased Stoffel Brothers Drilling of Enterprise, the
only well drilling company in
Wallowa County.
“We bought everything related to the Stoffel
business, the phone number
and all the equipment,” said
Mary Acquistapace, co-owner
of Earth and Water Works.
“Jeff Stoffel wanted to get
into another business, so it
was good for everyone involved.”
Those calling the
former Stoffel phone number
will be greeted by Acquistapace’s voice “Earth and
Water Works—Stoffel Drilling,” she will say. This will be
her greeting for a while until
customers hear about the business buy-out
and get used to hearing “Earth and Water
Works.”
The Acquistapace family, Mary,
her husband Jason, and their son Reese are
equipped for the increase in business they
anticipate. They are able to drill wells for
domestic use, irrigation, monitoring and
municipal use. They also sell and service
submersible pumps and centrifugal pumps.
“Buying out Stoffel doubled our
business,” said Mary Acquistapace. “We
now have two drilling rigs, and we hired
two more people. Since we must have a
licensed driller on site at all times when
drilling, our son Reese took the tests and
received his well drilling license.”
Reese Acquistapace became licensed at age 18, but after being raised
around the business most of his life, the
test was just a formality for him.
“Every summer since age 11, Reese worked with his father full time,” said
Mary Acquistapace. “To my knowledge,

Hotel Brokers International Joseph Ken-
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by Trish Yerges

Earth and Water

he’s the youngest or one of the youngest
licensed well drillers in Oregon.”
Jason Acquistapace has 25 years of
experience in the well drilling and pump
business, first as an employee of Pitcher
Pump and Well Drilling and afterward
with Scott Irrigation, both of La Grande.
In 1999, he branched out on his own and

established Earth and Water Works, Inc.,
with his wife.
They started out in Island City, and
five years ago, relocated to their current
May Lane address, where the Acquistapaces built their home and erected a large
parking-maintenance building for their
drilling equipment.
“We did all this together,” said
Mary, who performs administrative duties
and interfaces with clients on the front
end.
Since the buy out, Reese and his
father, Jason, each manage their own
drilling team, and each has one assistant to
help. Besides the well drilling teams, employee Shaun Winburn, heads up the pump
division.
“He handles our pump service and
installation,” said Mary Acquistapace.
“He’s also our go-to man whenever we get
an emergency call.”
Earth and Water Works offers free
estimates, does water testing, works with
filtration systems, pump sales, repairs and
installation and of course, their primary
service, well drilling.
“We are now the only well drillers
in Northeast Oregon,” Mary Acquistapace
said.
To reach Earth and Water Works—
Stoffel Drilling, call 541-963-2244 or visit
them at www.earthandwaterworks.com for
more information.
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New Tesla Motors Supercharger Station Opens at Wildhorse

Pendleton, OR –

T

esla Motors, the California-based
maker of the award-winning Model S electric sedan, has expanded its Supercharger network with
the opening of a Supercharger Station at Wildhorse Resort & Casino in Pendleton, Oregon.
Tesla Executives along with the Confederated Tribes of the Umatilla Indian Reservation Board of Trustees and Wildhorse Resort
& Casino Executives joined in a ribbon cutting,
Thursday, June 11th. The Supercharger received
a Tribal Blessing from the Board of Trustees
before the ribbon was cut.
“Tesla’s electric model cars lessen the
carbon footprint on the earth,” said Chairman
Gary Burke, “and we support all efforts that
preserve an ecological balance with the needs of
us humans.”
The Tesla Supercharger, which originally
opened on May 27th, can add up to 170 miles of
range on Model S in just 30 minutes of charging.
Superchargers are designed for city to city travel,
allowing Tesla Model S electric vehicle drivers to travel for about three hours, take a quick
break, and get back on the road charged up.
Conveniently located off I-84 at exit
216 the Wildhorse Superchargers allow Model
S owners to travel between Portland, OR and
Boise, ID for free. The Wildhorse Supercharger
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Tesla Motors Supercharger Station at Wildhorse
station can charge 8 Tesla Model S at time.
station with minimal stops. Stations are located
About Tesla Supercharging:
near amenities like roadside diners, cafes, and
Tesla Superchargers charge Model S in
shopping centers so road trippers can stop for a
minutes instead of hours, for free. The ability to
quick meal and have their Model S charged by
quick charge, allows easy long-distance travel
the time they’re done.
long along well-traveled highways around the
Since announcing the technology in late
world. The TeslaSupercharger is substantially
2012, Tesla has deployed 300 Supercharger Stamore powerful than any existing charging techtions and more than 1,600 Superchargers worldnology, providing up to 120 kilowatts of power
wide, making it the fastest-growing fast-charging
and 170 miles of range in 30 minutes.
network in the world. For all Supercharger locaSupercharger stations are strategically
tions, visit: www.teslamotors.com/supercharger
placed to allow owners to drive from station to
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BUSINESS & THE INTERNET
The Jennings Hotel - The Hotel that Kickstarter Built

View of the Wallowa Mountains from the deck of The Jennings Hotel in Joseph, Oregon

By Lori Kimbel
A man on a mission. That phrase describes Greg Hennes to a T. When I met Greg
at the bottom of the long stair case that leads
to Joseph, Oregon’s 100 year old Jennings
Hotel, I could see the dust mask marks on
his face and he was a little out of breath from
working away in what will soon become the
Sauna room. His story however did not start
with the sauna at the Jennings Hotel and it
surely will not end there either. To take a rundown old building in the heart of a small town
in northeast Oregon and turn it into a place
where memories will be made takes someone
special and Greg Hennes is just the person to
do it, with huge amounts of determination I
might add.
At 19 Greg packed his bags and left
Minnesota, the place he had called home for
16 years; he came out West to Portland. After
working at a camera equipment rental business
he realized he would make a better business
owner than an employee, and would be happier in that role as well, so he and a business
partner started Clutch Camera. For nine years
they have been renting camera equipment to
photographers in the Portland area and just
this April they added a photo studio for photographers to rent for their own sessions with
their clients. This was, and will continue to
be a great business to be a part of, but after
driving through Wallowa County on his way
to a hiking trip in Hells Canyon years ago,
something kept drawing Greg back to the
mountain-flanked valley.
For five years the Jennings Hotel had
his eye. Each time he drove by the building
something stirred inside of him until one day
he took the plunge and bought the dilapidated
old building with the intention of returning it
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to its original grandeur.
“I’m unmarried and childless, but I do
have two nieces and two nephews, and if there
is anything I’d like to instill in them, it’s the
demystification of dreams,” said Greg. “Too
often people get stuck on what others think
and expect of them, or believe they can’t do
the things that thrum their soul. I spent almost
five years looking at the Jennings and imagining how to make it work before it became
a reality. Dreams aren’t always easy, but that
shouldn’t stop us from chasing them tenaciously.”
The old wooden staircase that leads to
the Jennings Hotel was probably six feet wide,
and the walls on either side were encased in
dark wood as well, until just above the stair
railing. We made our way up the stairs and
he gave me the grand tour, sharing his vision
along the way.
The first room we entered will eventually become the library; today old tools were
laid on the floor, a practice run for the display
that will eventually adorn one wall.
A community kitchen and dining room
area will be available for the guests to share,
along with access to the deck that has a view
of downtown Joseph with the always beautiful
Wallowa Mountains in the background.
Greg showed me two of the guest
rooms. The first room was a painted a green
from a bygone era, it had a kitchen and reddish
linoleum on the floor. This room was untouched so far and seemed to be decades from
being ready for guests, well the paint seemed
that way anyway. The second room was almost completely renovated. What a difference
Greg had made in there. The plaster on the
outside walls had been removed, revealing the
old original brickwork. Rough cut barn wood
boards were now on the interior walls, the
circular saw marks in the wood added to the
ambiance of the room.

A soaking tub room will
soon be added
to a small room
accessible to
all guests and
will surely be a
favorite place
to relax as they
watch the snow
pile up on the
mountains in
the winter and it
melt away during
the summer.
This
is a big project for just one person, so Greg
thought he would go about things a little differently. He didn’t want to spend several years
remodeling the building, he wanted to get it
ready for guest to enjoy as soon as possible,
without scrimping on quality. He invited a
couple of artists, Christina Mrozik and Zoe
Keller, to join in with his vision. Greg then
started up a Kickstarter campaign, a crowd
funding platform, where artists from around
the country as well as around the world can
spend a month at the Jennings in exchange
for their support on the Kickstarter campaign.
Each will eventually leave a piece of their own
legacy at the Jennings.
“Art and place are both vital to me
and I feel incredible fortunate to have found
somewhere that those two things exist so harmoniously. Inviting others to experience this
landscape and share that feeling through art
is an astounding opportunity; I can’t imagine
doing it any other way.”
Christina and Zoe had run a successful
Kickstarter campaign together. Both are illustrators who created INTRICACIES, Book of

Jennings

Continued on Page 15
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NEOHBA & Student Home
Northeast Oregon Home Builders Association
(NEOHBA), along with the students from the
Columbia Basin Homebuilding Program began
construction in August of 2014 and by the
beginning of June 2015 the home was ready to
be sold.
“The most rewarding part of this project had to have been finishing the house,” said
Cameron Meade. “It’s just crazy to go from
laying out the foundation in August to touching up the house to make it look nice in May.
It’s definitely a memorable experience that I’ll
never forget.
High school students from Hermiston,
Umatilla and Stanfield participated in the project.
“Being an FFA member, we have a lot
of Career Development Events or CDEs that
revolve around similar concepts we considered when landscaping this house,” said Shast
Jundt. “I think actually being able to see the
process of landscaping and presenting the
house will help to put things into perspective
when carrying out those endeavors.”
The Columbia Basin Homebuilding
Program received
a grant that started them on their
way to becoming
homebuilders.
Eleven lots were
purchased with the
original grant and
the sale of Fieldstone Crossing #1
will go toward the
On the completion of the ﬁrst home at Fieldstone Crossing purchase of the
supplies for Fieldstone Crossing #2,
which will break
4 Season’s Paint Co.
ground once school
Bennett Landscaping
begins next fall.
C & C Construction
“The kids have
CST Concrete Special Ties
done a tremendous
Desert Drywall
job,” said program
Eastern Oregon Heating and
coordinator, Curt
Air Conditioning
Berger.
Findley Brothers Construction
With contracHermiston Payless Lumber
tors to guide them,
Inland Plumbing
the students were

Columbia Basin Homes Contractors and Students

NEOHBA Contractors

JZD Construction
KIE Supply Corp
Knerr Construction
Mr. Insulation
Noland Door
ProBuild
Shelco Electric

Congratulations Dakota Moss of Stanﬁeld
and Derek Wagner of La Grande, the
recipients of the NEOHBA $1,500 scholarships
To Become a Member of Northeast Oregon
Oregon Home Builders Association visit
www.neohba.com
NEOHBA PO Box 436 Hermiston OR 97838
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Continued from Page 1

completely ‘hands-on’. From tile work to insulation, and from framing to hanging windows,
students built this house, with the exception of
the roofing and drywall, according to Berger.
“I learned not to take shortcuts. It’s a
step by step process and its very critical that
every effort put into the house is done properly. Because I got a great grasp of the construction world, projects in the future will be a lot
easier. I’m used to it now. I’ll be able to get a
lot more things done next year,” said Meade.
The students seemed to learn about
more than just construction.
“The students really grew personally,” said Robert Barton, president of the
NEOHBA. “There was just an outpouring
of success. One student discovered she had
an eye for interior decorating and now she is
going to seek a career in that field. These kids
discover themselves. You can see the lightbulb
moment. You can see it in their eyes and in
their attitude. They see the relevance of math
and science, they have an ‘ah ha’ moment and
you can see when they just get it.”
“Being a part of this project helped
me learn how to better work as a team with
other people who have a common goal,” said
Vandehey. “Using my resources, such as my
teammates, will be an important factor in future projects, especially the tougher ones. This
project was also a big one, so other projects
that normally would have been tough won’t
seem as bad.”
“I think the number one thing I learned
is how much planning actually has to be put
into a project like this,” said Jundt, “and that
when you plan it you need to really focus on
what is attainable and practical. A lot of people
like to get carried away with elaborate plans
and ideas but that’s not always what people
want or what would work best for everyone.
The greatest reward of this project was being able to present it to people and hearing
the positive or even negative feedback they
had. Not necessarily because of the credit we
received, it’s just the feeling of actually being
able to see what you did and knowing that
you accomplished something (with the help of
some great teachers, volunteers, and others).”

The Elgin Works
CNC/Laser Shop

Bringing Your Ideas To Life
EOSU Student Projects
Gunsmith Machining

Laser Cutting
Custom Engraving

1680 Division St. Elgin, OR
(541)248-7080 info@theelginworks.com
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John Day River Territory Plans Autumn Bash at Cottonwood Canyon
Wasco, Oregon
Let’s face it, most people don’t know
much about the John Day River or the amazing country through which it winds. That is a
frustrating fact for the businesses that operate
here, offering services and goods to visitors.
The Painted Hills have been getting
attention lately, thanks to a starring role in
the Seven Wonders of Oregon, a very successful marketing campaign by Travel
Oregon, the state tourism marketing
and development agency. And the
Old West Scenic Bikeway is drawing
cyclists to the territory’s undulating
highways, scenic vistas and bicycle
friendly towns.
To build on that foundation and
draw further attention to the region’s
locally grown food and beverages, outdoor
recreation and specialty lodging, the John
Day River Territory tourism marketing partnership is planning a festival this September
12, at Cottonwood Canyon State Park. They
are inviting food and beverage producers and

culinary businesses, recreation outfitters and
guides, ranches and farms that offer lodging,
tours or recreation, artists, museums and other
visitor attractions to sign on as vendors for the
event.
Taste of Oregon’s Old West is a family oriented festival designed to showcase the
locally grown food and beverages, recreation,
specialty lodging and dining, culture and
landscape of the John Day River Territory of
Oregon. Attendees can taste the flavors
of this vast region, ranging from honey
and wheat snacks, to succulent natural
beef, microbrews, wine, peaches and
pears. There will be homestead skills
and recreation demonstrations.
They can find information
on cabins in the woods, ranch stays,
agriculture tours, rafting and hunting
outfitters, farm stands and unique culinary
experiences. Art and music from the region
are highlights, as are horseback rides along the
John Day River and a guided hike to experience the area’s amazing natural wonders.
Admission is free. Samples and activities may

Photo by Janet Dodson

require a small fee.
Vendors must be located within or
adjacent to the John Day River Territory
(Gilliam, Sherman, Wheeler and Grant Counties). We want to exhibit the variety, authenticity, and home-grown character that make
the Territory unique. To sign up as a vendor,
contact Jaclyn McCurdy, vendor coordinator,
541.739.2321 or cityhall@cityofrufus.com.
For general event information, contact Janet Dodson, janetd@eoni.com or
541.786.8006, or go to www.johndayriverterritory.com. Sponsors are needed. Please
contact Janet for details.

ENERGY COSTS
TOO HIGH? TRY
LOOKING AT IT IN
A DIFFERENT LIGHT.
Want to lower your energy costs? When you update lighting and
other equipment, you can see the difference instantly and recoup
your investment in no time. Talk to a qualified trade ally to learn about
Energy Trust of Oregon cash incentives for all kinds of energy-saving
solutions.

+Get more from your energy.
Visit www.energytrust.org/mybusiness or call us at 1.866.368.7878.
Serving customers of Portland General Electric,
Pacific Power, NW Natural and Cascade Natural Gas.

www.neobn.com
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Elkhorn Media Group, locally owned, regionally committed

by Trish Yerges

This past May marked 32

years of media-broadcasting for
Randy McKone, owner of Elkhorn
Media Group, which gathers and
disseminates news throughout
eastern Oregon via its radio, digital and social media outlets.
McKone jumped right into
the broadcasting business after
earning his college degree in Ontario. He was hired on with KSRV
in Ontario on May 13, 1983, and
ran the company for the next 29
years. The station was owned by
the Kapp family, who also owned
KCMB and 99.9 at the time.
“I ran all their stations at
one point, Baker City, La Grande,
Pendleton, Hermiston and Walla
Walla,” he said. “I made the decision to buy KCMB and 99.9 from
that family that I worked with forever, and here we are three years
later almost to the date, and my
company Elkhorn Media Group
has three radio stations. We’ve got
digital assets and social assets, and
by that I mean digital and website
and the ability to stream the radio

stations on the air. The
social aspect obviously
is our Facebook component. It’s a lot different
than it was in 1983, I’ll
tell you that.”
Today, Elkhorn
Media Group has 3
radio stations. KCMB
has been on the air since 1989.
McKone purchased 99.9 The River
in 1998, and News Talk 103.1 in
2013.
A dedicated staff of nine
gather and format the news, sports
and weather information for the
company’s three outlets.
“Each story has to be
treated a little bit differently in
how it’s delivered and its length of
content for each of those media
outlets,” said McKone. “We live
in a world now where everybody
wants nothing but the facts, just
the facts. However, with that said,
we try to put out the bullet points
on the Facebook, get into more
depth on the radio and try to
direct everybody to the website
for the full story. The length of the
information depends on the story.”
Elkhorn Media Group got
involved with presenting news to
the digital audience many years
ago, launching the first regional
website in eastern Oregon. Managing that arm of the company
today are Colleen Kaseberg and
McKone’s daughter Shannon
McKone.
“As a locally owned,

regional media company, our
concentration is on our three to
five county area, and it made sense
to put that under one umbrella - My Eastern Oregon website
at www.myeasternoregon.com ,”
said McKone. “You get into bigger
markets and everybody has their
own websites, Twitter accounts
and Facebook. It gets to be a lot
to manage, so we try to do a few
things very well instead of a whole
bunch of stuff halfway.”
Elkhorn Media Group’s
on-air staff include Shannon McKone, Ken Kennedy and JD Harsin,
who present news and sports.
“That’s what they do every
day,” said McKone. “They have it
laid out, relationships built and
they are monitoring, calling and
doing what they are supposed to
do to gather the news. When we
get the news, we put it on all three
radio stations, put it on the website and populate our Facebook
page as well.”
Presenting fresh news on
three different platters has its challenges and pressing deadlines.
“There’s got to be a (news)
version for the air, radio and social
aspect, and we’ve got to have it
right now, actually yesterday,”
said McKone. “It’s a tall order. It’s

a whole different world. When I
started 32 years ago, I had a radio
station, now I’m taxed with the
responsibility of a radio station
that has a website, social media
and a translator and all the other
pieces times three. It’s not like it
used to be. There’s more responsibility. It’s like everybody else on
Main Street. Everybody has more
responsibility, have a whole lot of
things they got to do that doesn’t
make them any money or generate
revenue, and we’re all making less
money where we’re at. It’s just the
nature of the beast.”
As a locally owned company, Elkhorn Media Group is committed to the local region, covering and delivering local news,
sports and weather information.
“We plan on being here
a long time,” said McKone. “Our
kids go to school here. Our grandkids go to school here. We at
Elkhorn Media Group have kinda
grown up together, and we all
work together. Most of my employees have worked with me 20
or more years, so we’re a family.”
To reach KCMB to share
your news, call 541-963-3405 or to
read the news, visit www.myeasternoregon.com and follow the
news links.

Pendleton Grain Growers Reports Financial Results

PENDLETON, OR

Pendleton Grain Growers, a mem-

ber-owned agricultural marketing and supply
cooperative serving the farming communities
of Eastern Oregon and Eastern Washington,
has reported its 2014 financial results and has
restructured its operations and strengthened its
financial position for 2015.
“We have done the hard work together”
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In 2014 the 86-year-old co-op recognized a loss of $7.9 million; however, during
the year PGG sold or closed underperforming
divisions accounting for $7.5 million of these
losses. Through restructuring PGG operations
are focused on four core businesses: grain,
energy, seed, transportation and the Precision
Rain irrigation subsidiary. The divestments,
along with operational changes to reduce
administrative costs, have improved PGG’s
financial position and are expected to allow
the organization to return to profitability.
Through the sale of business units,
inventory and surplus assets, the company has
been able to significantly reduce its total debt
and create ample working capital reserves.
PGG was also recapitalized in 2014, and all
existing debt was replaced with a comprehensive new debt package from CoBank.
“We have done the hard work togeth-

er,” said Tim Hawkins, chairman of the co-op
board, “and although some of the steps were
difficult, we are now in a stronger financial
position and have put in place a meaningful
foundation for the future. We are pursuing additional opportunities to expand our financial
returns, and we look forward to continuing to
provide locally owned and controlled grain,
energy, seed, transportation and irrigation services to our members for years to come.”
About Pendleton Grain Growers
Founded in 1929, Pendleton Grain
Growers is a member-owned agricultural
marketing and supply cooperative serving the
farming communities of Eastern Oregon and
Eastern Washington. PGG’s mission is to deliver quality agricultural products and services
at a competitive price to its cooperative members and customers with superior service. PGG
has 67 employees and 1850 members.
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Tom Insko Named as Next Eastern Oregon University President
fantastic future for this university,” Insko
said.
An Eastern Oregon University
One of the first things he plans to do
alumnus has been selected as the instituas president is listen.
tion’s 12th president.
“I plan on spending a lot of time
Tom Insko, area manager of Boise
finding out what faculty, staff and students
Cascade’s Inland Region in La Grande, will
consider our value proposition to be and unassume his new role July 1, the same date
derstanding their hopes, dreams and vision
EOU’s Board of Trustees will also take on
for EOU, so that together, we can begin to
governance responsibility for the university.
develop a strategy for success for the uniJay Kenton, current interim EOU president,
versity.”
is retiring in
Insko currently oversees multiple
June.
Boise Cascade operations for
Cathy Dyck, interim chancellor of
northeast Oregon, northeast Washington and
the Oregon University System, made the
southwest Idaho. He has been with the comannouncement earlier today during a public
pany for 20 years with roles ranging from
meeting of the State Board of Higher Educaadministrative analyst to area manager with
tion that was streamed live on EOU’s camresponsibilities for all inland manufacturing
pus.
facilities and sales organization for the
Members of the EOU Board of
composite panel business.
Trustees, students, faculty, staff and comHe also manages state and federal
munity members gathered in the Dixie Lund
forest policy for the company and serves on
Boardroom in Inlow Hall to hear the news.
the Oregon State Board of Forestry and the
The state board selected Insko based on the
Western Resources Legal Center.
recommendation of EOU’s board and Dyck.
Insko’s ongoing involvement with
“It’s very exciting and humbling to
the university includes two terms as preshave this opportunity to come back to EOU
ident of the EOU Foundation and several
in this capacity and be part of a great team
years as a Foundation trustee. He is also a
and work together to create an even more
La Grande, OR

Tom Insko

member of EOU’s newly formed governing
Board of
Trustees.
A native of eastern Oregon, Insko
grew up on a family farm just outside of
Elgin. He earned two degrees from EOU
in mathematics and business economics
and played intercollegiate basketball for
the Mountaineers. He holds a master’s of
business administration from the College of
William and Mary in Williamsburg, Va.

BMCC’s new Data Center Technician Program off to a full start
Blue Mountain Com-

munity College faculty members Pete Hernberg and Gary
Parker aren’t ones to sit around
and let a good thing pass them
by. When they were approached in the fall of 2014 by
an eastern Oregon data center
to discuss the possibility
of having BMCC offer a program to train data center technicians, they jumped at the
opportunity.
In just nine months,
Hernberg and Parker managed
to develop the new Data Center Technician program from inception
to reality, and now the program has just
begun its first courses for the summer term.
The program is a cohort model in which
students journey through all of the required
computer science courses together, and
complete the entire curriculum in just one
year. Despite being a brand new program,
classes are already completely full and

www.neobn.com

there are people on a waitlist.
Hernberg and Parker used a
DACUM (Developing A CurruculUM)
model to create the program. A carefully
chosen group of industry experts, recruited
from the trade, met to describe their duties
and tasks of their jobs so that BMCC’s program has a relevant curriculum that meets
today’s standards in any data center. Students will learn skills to install, maintain

and repair a data center’s computer and
network systems. Students who complete
this one-year certificate will be fully-prepared for employment in this rapidly-growing industry, and can earn a living wage
while remaining right here in our region.
Does this sound like a great opportunity to you? Contact instructors Pete
Hernberg or Gary Parker at phernberg@
bluecc.edu or gparker@bluecc.edu.
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The Jennings Hotel Kickstarter Hits $107,070

Jennings

KICKSTARTER UPDATE

Continued From Page 10

Collaborative Illustrations. They would be the
perfect duo to get the artist residencies started.
With nine rooms to remodel Greg chose several different artists that will each create a room
with their own touches and design work. Lisa
Garcia is an interior designer and found of
Sonadora Handmade, Matt Pierce of Wood &
Fauld, and Brendon Farrell of Keeps Limited
Edition will be a part of this creative process.
In his Kickstarter campaign Greg is
hoping to raise $80,000, just a portion of what
his costs are to remodel the building that is
in desperate need of upgrades and repair. The
brickwork repair alone is estimated at $26,000
and the painting afterwards will be as much as
$15,000. Any money raised over and above the
initial $80,000 will go toward hiring additional
local help to speed up the timeline to make the
Jennings fully operational.
Greg is no stranger to hard work and
construction projects. He designed and built
his own cabin, has remodeled a house and has
built a photography studio. The Jennings Hotel
project will soon be another he can add to his
growing list of accomplishments.
Perks for supporting the Jennings
Hotel renovation range from an etched copper
plate, to a private slumber party with all of
your besties, and prices range from the $5 lev-

The Jennings Hotel downtown Joseph, Oregon
el to a $2,000 level with just about everything
in between.
“If I have a mark to leave, hopefully
it’s inspiring other to pursue their dreams. I
didn’t move to the county thinking I’d change
the weather, this place has an incredible and
well developed ecosystem of people doing
amazing things. My hope is simply to introduce folks to the je ne sais quoi of Wallowa
County by giving them a place to be surprised
and let it sink in. There’s nothing I can offer
that the mountains and canyons and community don’t already. It’s just putting people in
front of it so they can see for themselves.”

On June 12, 2015 the Jennings Hotel
Kickstarter was 133% funded, $27,070 more
than the original goal of $80,000.
“First and foremost I’m feeling humbled and grateful for the support of everyone
who helped make the Kickstarter campaign
successful,” said Greg. “It really brings home
for me the importance of community and the
power of the internet to create, disseminate
and shape it. In the past raising money for
a project like the Jennings would have been
substantially more challenging and come with
a lot more compromise and cost. It’s really
striking how crowdfunding sites have democratized access to capital and lowered the
barrier to entrepreneurship. Kickstarter alone
is responsible for 1.74 Billion dollars going
mostly to small businesspeople. That’s incredible. The other notable feeling I have is one
of abiding thanks and love for my friends and
family. No one succeeds on their own, I don’t
care how ’self-made’ you are, someone else
helped you get there. It’s pure folly to think
this project would exist without my people
and I simply can’t thank them enough.”

LG Firefighters Stepping’ Up For a Cause

Captain Stanley Grove, FF Tracy Harris,
Captain Tyson Botts
FF Merle Laci, FF Dusty Alam, FF Nick Rilatt

O

n September 27th, in Portland Oregon, 6 firefighters from La Grande OR will test
their strength and endurance to compete in the
Portland Firefighter Stairclimb Challenge at the
U.S. Bancorp Tower in Portland, Oregon. The
climb is 800 steps or 40 floors in full bunker
gear, Self Contained Breathing Apparatus, and
on air. 			
This event is used to raise money for the
Cystic Fibrosis Foundation and to climb for a
cure. The mission of the Cystic Fibrosis Foun-

www.neobn.com

dation is to cure Cystic Fibrosis and to provide
individuals with the disease the opportunity to
lead full, productive lives by funding research
and drug development, promoting individualized treatment, and ensuring access to high
quality and specialized care. There are approximately 30,000 Americans living with Cystic
Fibrosis. They are moms, dads, sisters, brothers, sons, friends and co-workers who struggle
everyday just to breathe. We climb for them and
hope you will support our efforts. Real progress
has been made in the search for a cure, but the
lives of people with Cystic Fibrosis are still
cut far too short. There still is no cure for this
devastating disease. By participating in Cystic
Fibrosis climb, we are helping add tomorrows
to the lives of people living with Cystic Fibrosis. Join us by making a donation to our Cystic
Fibrosis climb fundraising campaign today!
We appreciate the support! Help us
reach our fundraising goal by donating to the
Cystic Fibrosis Climb fundraising campaign.
Your gift will help add tomorrows to the lives
of people with Cystic Fibrosis. You can make a
donation at our facebook page:
La Grande Firefighters Steppin’ Up for a Cause

JULY/AUG SPECIAL
100 BUSINESS CARDS
$15
250 BUSINESS CARDS
$20
500 BUSINESS CARDS
$25
lorikimbel@neobn.com
541-910-1096
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FIRE SEASON

Quick Action and Teamwork Protects Sustainable Farm From Wildfire
Quick action and immediate willingness to help a neighbor made a big difference
in saving property and wildlife habitat from
even worse destruction during Oregon’s first
major brush fire of the season.
The fire consumed an estimated 40,000
acres in north-central Oregon, according to
Boardman Rural Fire Protection District Lt.
Casey Zellars.
“We had pretty much all the emergency
responders in Morrow and Umatilla counties
out there from the time the fire was reported at
2 p.m. Monday until it was finally put out after
midnight on Tuesday,” he relates.
TransCanada’s Carty Lateral pipeline
currently under construction in Oregon’s High
Desert was not directly in harm’s way during a
recent mammoth brush fire.
Sagebrush and desert
“Luckily, nobody got hurt. There’s
mainly a bunch of sagebrush and desert out
there.”
But there is also Threemile Canyon
Farms, a major producer of organic fruits and
vegetables widely known for its sustainable
farming practices. And the Carty Lateral rightof-way and pipe yard, as well as an existing
electric generating facility. And hay bales.
“Apparently what happened is that one
of the hay bales in that area spontaneously
combusted,” says Jamie Walter, TransCanada’s
assistant project manager for Carty Lateral. “It
is dry and very, very windy near Boardman.”
Smoke and sand were kicking up
“One of our inspectors noticed the fire
and called me from where he was working,”
recalls John Felts, TransCanada’s construction
manager for Carty Lateral. “I went out to the
site with Mark Zogg (construction superintendent for contractor Michels Corp.). “The
wind was blowing really hard, and with all
the smoke and sand it was kicking up, you
couldn’t see very well.”
Felts and Zogg determined that given
the location of the fire and direction of the
wind, there was little danger of the fire’s engulfing the right-of-way or overtaking the pipe
yard that is the hub of Carty Lateral construc-

tion. Still, the decision was made to shut down
the pipe yard at 3 p.m.
The call came in
About that time, Zogg received a call
from a representative with Threemile Canyon
Farms – who has provided the water TransCanada uses for dust abatement – asking if
they could have access to the water trucks
TransCanada is deploying to control road dust
during Carty Lateral construction. The decision
was easy.
“We got right on it,” recalls Felts.
“Since we were already shutting down the pipe
yard due to poor visibility and smoke issues,
our people were already wearing particulate
masks.” So our crews were ready to respond
immediately to get the water trucks to the fire
as quickly as possible.
And while there were plenty of other
agencies in response—including the U.S. Air
National Guard, which dispatched a Chinook
helicopter from nearby Pendleton, Oregon, to
scoop up water from a reservoir to drop on the
blaze—there is no doubt TransCanada’s quick
action helped save habitat and protect property.
We were concerned about safety
“We were concerned not only about
our safety but also the safety of the farm and
the environment,” says Felts. “We have to be

concerned about the native species out here,
too. That’s one of our responsibilities.”
“I am not surprised we responded as
quickly and efficiently as we did,” says Phillip Bohannon, Carty Lateral project manager.
“That’s why you put together good teams, so
when things come up unexpectedly, you can
make spur-of-the-moment decisions and take
decisive action.”
To be prepared to respond in the event
of an emergency like these fires, TransCanada
conducts emergency exercises and drills with
first responders, including more than 120 in
2014.
The Carty Lateral is a 24-mile (39-kilometre), 20-inch-diameter extension from the
Gas Transmission Northwest (GTN) mainline
that will provide natural gas to an electric
generation facility in north-central Oregon.
Portland General Electric owns the generating
facility.
Learn more about TransCanada’s
emergency preparedness and pipeline integrity
programs in the 2014 CSR Report.
- See more at: http://blog.transcanada.com/quick-action-and-teamwork-protects-sustainable-farm-from-wildfire/#sthash.1V2VoSFJ.dpuf

THIS AD SPACE
Could be getting the word out
about your company
throughout Baker, Morrow,
Umatilla, Union and Wallowa Counties
SUMMER SPECIAL
For as little as $22.05/Month
For more information email:
lorikimbel@neobn.com

www.neobn.com

TGBN RT

Page 16

Northeast Oregon Business News

FIRE SEASON

Getting Burned . . . The Cost of Wildfire . . . $200 Million
The

Oregon
Department
of Forestry
(ODF) spent
$200 million
putting wildfires out over
the past two
fire seasons.
This does not
take into account the dozens of homes
lost, the impact to communities, and the loss
of valuable natural resources. The cost of fire
goes well beyond dollars and cents.
As May’s Wildfire Awareness Month
comes to an end in Oregon, it is the hope of
wildland fire protection agencies that the message has been received leading into what could
be another catastrophic fire season. 		
“We’re faced with a daunting task,”
says Oregon Department of Forestry Fire
Prevention Coordinator Tom Fields. “With
drought conditions plaguing much of the state,

it is crystal clear that, as a society, we all need
to put fire prevention practices front and center
in our daily lives.”
Statewide under ODF’s protection
of nearly 16 million acres, 70 percent of all
wildfires are human-caused. Human-caused
fires are anything not started by lightning and
include but are not limited to outdoor debris
burning, campfires, smoking, equipment use
(including vehicles, power lines, lawn mowers,
welding, etc.), fireworks, ammunition, exploding targets and arson.
While Fields says some fires are accidental, many result from carelessness. “It’s
all about changing the way we do things and
recognizing the warning signs.” Fields says
that perhaps the best example of this is burning
yard debris during warm, windy conditions.
“People think that they are in control
and are under the mindset that this will never
happen to them. And as soon as the wind picks
up and pushes flames and embers outside their
burn pile, it’s off to the races and out of their
control.”
In 2014, ODF responded to 171 debris
burn fires that burned 1,900 acres and cost
more than $805,000 to suppress: That’s an

average of $4,711 per fire. In many cases the
responsible party is liable for these fire suppression costs.
Fire season is close. Each ODF District
will go into fire season based on conditions in
their respective areas. Things to prepare for
when fire season arrives include: the end of
unregulated outdoor debris burning (already
prohibited in some areas); keeping campfires
in approved campgrounds; and keeping vehicles on improved roads that are free of dry,
flammable vegetation. Other activities forbidden during fire season within ODF protection
boundaries include the use of sky lanterns,
fireworks, tracer ammunition and exploding
targets. Visit oregon.gov/odf for fire restrictions in your area or check with your local
ODF office or fire department for more information.
Fields says that the severity of the 2015
fire season will depend on two key factors:
Mother Nature and people. “There’s not a
whole lot we can do about lightning except
be prepared with firefighting resources before
the storm hits. People, on the other hand, can
make a huge difference in the success, or failure, of a challenging summer.”

Prevent your campfire from turning into a wildfire

S

itting around a campfire is one of the
special times we all enjoy, but campfires are
also a major cause of wildfires. May is Wildfire
Awareness Month, and Keep Oregon Green,
the Oregon Office of State Fire Marshal, and
the Oregon Department of Forestry urge Oregonians to follow these basic outdoor safety
tips:
* Know before you go - Call your local
forestry or fire district to learn if there are any
current campfire restrictions at your recreation
destination. An interactive map of Oregon’s
fire restrictions is available at www.keepore-
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gongreen.org.
* Kick the campfire habit this summer - Portable camp stoves are a safer option
to campfires at any time of year. Areas that
prohibit campfires outside maintained campgrounds with established fire pits will often
allow the use of camp stoves.
* Select the right spot - Where campfires are allowed, avoid building the fire near
your tent, structures, vehicles, shrubs and
trees, and be aware of low-hanging branches
overhead. Clear the site down to mineral soil,
at least five feet on all sides, and circle your
campfire site with rocks. Store your unused
firewood a good distance from the fire.
* Keep your campfire small - A
campfire is less likely to escape control if it is kept small. A large fire may
cast hot embers long distances. Add
firewood in small amounts as existing
material is consumed.
* Attend your campfire at all
times - A campfire left unattended for
only a few minutes can grow into a
costly, damaging wildfire. Staying with your
campfire from start to finish until dead out is
required by state law, to ensure that any escaped sparks or embers can be extinguished
quickly.
* NEVER use gasoline or other accel-

erants (flammable or combustible liquids) to
start or increase your campfire. Once the fire
is ignited, wait until the match is cold and then
discard it in the fire.
* Always have water and fire tools
on site - Have a shovel and a bucket of water nearby to extinguish any escaped embers.
When you are ready to leave, drown all embers
with water, stir the coals, and drown again.
Repeat until the fire is DEAD out. If it is too
hot to touch, it is too hot to leave.
* Burn ONLY wood - State regulations
prohibit the open burning of any material that
creates dense, toxic smoke or noxious odors.
* Escaped campfires are costly - The
Oregon Department of Forestry spent
more than $3.3 million in 2014 to suppress unattended and escaped campfires. State law requires the proper
clearing, building, attending and extinguishing of open fires any time of year.
A first-time citation carries a $110 fine.
If your campfire spreads out of control,
you are responsible for the cost of fire
suppression. This can range from a few hundred to thousands of dollars.
During Wildfire Awareness Month visit
the Keep Oregon Green website, www.keeporegongreen.org for other wildfire prevention
tips.
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Ordnance Brewing Announces Taproom Opening

BOARDMAN, OR
Ordnance Brewing, the much-anticipated Eastern Oregon craft brewery
start-up, announces a limited opening
of their taproom, effective immediately. To start, the taproom will be open
Saturdays from 2:00 PM to 10:00 PM
and Sundays from 2:00 PM to 6:00
PM. The brewery and taproom are
located at 405 North Olson Road, in
the Port of Morrow, behind ConAgra/

Lamb Weston.
Brewmaster and
Oregon-native,
Logan Mayfield,
will be featuring
popular flagship
brews such as the
Full Metal Jacket
(FMJ) India Pale
Ale and the Rivercrest Kölsch among
the tasting room’s
fifteen taps, as well
as special releases
such as a Habanero
Barleywine and a
guest tap featuring
D’s Wicked Cider

from Kennewick, WA.
Future plans this summer include
expanding tap room hours, adding food
options and a formal grand opening tentatively scheduled for Saturday, August
1, 2015.
Founded in 2014, Ordnance Brewing
was a vision between Hermiston friends
and neighbors Craig Coleman and the
late Mark McLeod. Their aim was to
bring quality beer to Eastern Oregon

and further advance the growth of the craft
brew scene in the area. 			
More information on Ordnance
Brewing can be found at their web site, http://
www.ordnancebrewing.com/, as well as social
media outlets, including Facebook, Twitter and
Instagram.

Ordnance is a ghost town in

Umatilla County that was established
in 1943, nestled between Hermiston
and Boardman, Oregon. 			
The town was named after the
military depot and the community that
worked there and raised their families.
By the 1960’s, after the war, it was no
longer a community.
Now Ordnance is back and has
evolved into a craft brewery, established
in 2014, located in Boardman, Oregon.
The new life of Ordnance is left
with the mission to spread the love of
beer.

A Rogue Place Called Pendleton: Pendleton Pilsner by Rogue Ales

Pendleton, OR.

Rogue Ales and Pendleton Woolen

Mills announce a collision of Oregon artisans
with the unveiling of Rogue Pendleton Pilsner.
Brewed at Rogue’s headquarters on the Oregon Coast in Newport, Pendleton Pilsner uses
floor malted barley grown on Rogue’s Farm in
Tygh Valley and Liberty hops grown at Rogue
Farms in Independence, OR. Pendleton Pilsner
features a serigraphed bottle design which
reflects Pendleton’s iconic jacquard textiles.
“It has been an honor and a privilege to
work alongside Mort Bishop and his team at
Pendleton,” said Rogue President, Brett Joyce.
“In the process of creating Pendleton Pilsner,
we discovered that we have a lot of common
DNA – we are both generational Oregon companies that come from small towns, we both
focus on innovation and product excellence,
and we share a passion for creating long lasting, enduring brands and products that we love
to share with fellow Oregonians and true fans
everywhere.”
“Pendleton is really excited to be
working with Rogue,” said Mort Bishop,

www.neobn.com

Pendleton President. “With our craft at Pendleton, weaving fabric in Oregon for 152 years
and Rogue’ s deep roots in craft beer in Oregon using the finest ingredients from our
region, this feels like a very natural relationship. The creativity around storytelling is also
something we share and is a fun way to create
wonderful new products. We enjoy working with the talented and committed team at
Rogue.”
Pendleton Pilsner will make its worldwide debut during Pendleton Bike Week in
Pendleton, OR, from July 22-26 and will also
be available in Pendleton stores, Rogue pubs,
and at select local retailers in Oregon. For
more information on Pendleton Pilsner, please
visit rogue.com and pendleton-usa.com.
About Rogue Ale & Spirits
Rogue Ales & Spirits is an agri-fermenter founded in Oregon in 1988, as one of

America’s first microbreweries. Since 2008,
Rogue has remained committed to saving the
terroir of Oregon hops, barley, rye, wheat,
honey, jalapeños and pumpkins one acre at a
time by growing its own.
About Pendleton Woolen Mills
Setting the standard for classic American style,
Pendleton is a lifestyle brand recognized as a
symbol of American heritage, authenticity and
craftsmanship. With six generations of family
ownership since 1863, the company recently
celebrated 152 years of weaving fabrics in the
Pacific Northwest. Known for fabric innovation, Pendleton owns and operates two of
America’s remaining woolen mills, constantly updating them with state-of-the-art looms
and eco-friendly technology. Inspired by its
heritage, the company designs and produces
apparel for men and women, blankets, home
décor, and gifts.
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Entrepreneurship—It couldn’t be more sweet!
By Trish Yerges
Cookies, tiered cakes, fruitfilled and iced cupcakes are the foods
that people love to eat, and no one
likes to get orders for them more than
Sara Coston, who runs a bakery catering business out of her home kitchen
in Imbler called How Sweet It Is.
Coston has been the sole proprietor of How Sweet It Is since 2005.
She has always enjoyed baking and
had an early introduction to making
wedding cakes by her aunt.
“When I was in high school,
my aunt came for the summer from
Montana, and she made wedding
cakes,” said Coston. “She taught me
how to make butter cream roses. After
that point, I began to teach myself,
looking at magazines and how-to
diagrams about cakes. The very first
wedding cake I made was for a customer. It was a four-tiered cake.”
Raised in a home where her
mother was an avid baker allowed
Coston many opportunities to experiment in the kitchen. With a milk cow
at home, Coston was raised around
whole milk, rich cream, great but-

ter and home-made cheese. Her dad
raised hogs, so she knew the value of
lard, that secret ingredient that makes
great pie crusts. To this day, she keeps
lard in her refrigerator for just that
purpose.
With a great foundation laid
for this career, Coston went on to
college in Arkansas where she earned
a degree in nutrition and
worked for a short time as
a dietician. She got married to Mitch Coston and
returned to Oregon. As a
young at-home mother,
she decided that she could
make a little money on
the side baking for other
people, so she acquired
her domestic kitchen license through the Oregon
Department of Agriculture and made a
business contact.
“I started by baking cookies
for Cup-A-Joe,” said Coston. “Each
was wrapped individually in plastic wrap, and she sold them to her
customers. We also had friends from
church, and I offered to do cakes for
some of them. One was a five-tiered

cake. Then I got orders out of that.”
With a little experience with
customers, she stepped up her marketing plan.
“I took baking samples and
business cards to a couple of local
florists,” she said. “Julie Bodfish of
Fitzgerald Florists gave me some
business. She helped my business
grow, and she refers me to
different people. It’s those
relationships with people
that helped me the most.”
Her advertising is
mostly by word of mouth.
Once her customers taste
her product, it sells itself.
Her business has risen like
a cake in an oven. She’s
made cakes, cupcakes,
cookies and pies for
events of all kinds, including the 2012
Elgin Opera House Centennial gala,
50th wedding anniversary parties,
baby and bridal showers, birthdays,
retirement parties and graduations.
She hasn’t done a baby reveal party
yet, but is excited to try that sometime.
“For Dr. Michael McQueen’s

Only at the
2015
Elgin Stampede

JULY 8 - 11

www.elginstampede.com
www.facebook.com/elginstampede

wedding, I was asked to make a
croquemcouche cake,” said Coston.
“It’s a cone-shaped cake made with
little cream puff balls that I dipped in
chocolate. I’d never made this kind of
cake before, but I just stepped out to
do something fun, and I just did it.”
She’s been baking for 10
years now and when she’s asked to
do something new, she will look at a
photo or check out a YouTube to find
a way to do it.
“I’ve done a fondant cake,
which uses mostly whipped cream
icing and butter cream,” said Coston.
“But now cakes styles have changed
from super smooth using fondant decorating to textured icing in just the last
few years. I’ve also done a ganache
glaze that is made with cream and
chocolate and is poured over the top
of the cake. It drizzles over the sides
and looks very good.”
Whether the sweet is classic
or new, Coston will bake it for you. To
reach her, call 541-534-6009 or visit
her on Facebook at How Sweet It Is:
Sara Coston.

Call the
Elgin Stampede Royalty
for tickets to the 2015
Elgin Stampede

Kayla Johnson
541-805-5909
Rachel Sauer
541-786-2424

Elgin,
Oregon

Wednesday - Family Night 6 p.m.
Thursday Night Mark Nichols Memorial Bull Riding & Open Barrels 7 p.m.
Friday Night PRCA Rodeo 7 p.m.
Saturday Kid’s Parade 10 a.m. Grand Parade 4 p.m.
Saturday Stampede Challenge 6:45 p.m.
Saturday Night PRCA Rodeo 7 p.m.
Friday and Saturday Nights - Dance to Follow Rodeo Performances
www.neobn.com
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Friends of the
Opera House
Announces
2015/2016
Theatrical Season
F

illed with comedy, optimisms, beauty and passion, our
next season is cued up to be one
of our best. We have something
for everyone and we invite you to
join us for each of these amazing
shows. Watch them come alive on
the magical Elgin Opera House
stage. If you love music this season will not disappoint.
Starting with Little Shop
of Horrors in September, Directed
by Terry Hale,
this show will
dazzle the funny
bone and drop
your jaw as
Audrey 2 comes
for you. Don’t
miss this doowop, bee bop,
finger snapping parody filled with
fun and satire.
In November we are
thrilled to present the Opera House
revival of Annie. With a brilliant
new look, fresh direction and
a cast featuring amazing young
actors that are sure to delight and
inspire. A must see family favorite
directed by Terry Hale.
After five years of trying,
we are ecstatic to finally have been
granted the rights to stage one of
the most acclaimed musicals to
ever grace the theater. Opening
next February, My Fair Lady,
Directed by Michael
Frasier is sure to
become one of your
Opera House favorites. With an all
star cast, beautiful
sets and costumes,
you are certain to be
enchanted by this truly stunning
production.
One of the great American
stories is brought to life by some of
the valley’s best musicians. Ring of
Fire, the Johnny Cash story features 24 of Cash’s favorite songs.
Whether you are a Cash fan or
just an admirer of his passion for
music, you will be treated to an
evening of pure inspiration and entertainment. Directed by Brent and
Jeannette Smith, this show finishes
our season with a bang...playing
April and May of 2016.
Tickets on sale July 24th,
2015 - Season tickets on sale now!
For the best seats contact
our box office for advance seating
with a season ticket.
Ask about group discounts.
541-663-6324

www.neobn.com

Haggen’s Grocery Store is now open in Baker City
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